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Project Innovation Scope & Influence Leadership Direction Judgement

First series ever in the newly 
created American Opportunity 
brand to highlight second 
generation Americans.

CNNMony is so multifacited, 
our brand spands so many 
varieties. Breaking news is 
another way Money excels.

Long-form inforgraphic 
designed to give users several 
ways that the American middle 
class is defined by experts.

With so many buzz words 
floating around the healthcare 
industry, this info article shows 
a cost by cost breakdown.

But really, where did all that 
money go?
This graphic visually explores 
where Uncle Sam spends.

A six slide gallery explaining 
what a data broker is and how 
they sell your information.

A fun, whimsical approach 
showing what some people 
actually tried writing off in 2014.

Responsible for the unique 
visual presentation of real 
Americans, their stories and 
presenting them to you.

As the last designer out, I’m 
frequently responsible for 
providing the news desk with 
‘right now’ breaking stories.

Created original art in line with 
defining “middle class” from 
experts in economic field 

Once the data is reviewed, I’m 
responsible for presenting it in 
a clear, digestible format.   

This infographic is the brain 
child of Jeanne Sahadi 
featuring information from the 
IRS. I headed design.

Created through original 
sketches and use of the design 
tools. 

Worked independently with 
advice from CD to story tell. 
I used original sketches.

Communnicated with 
writers to show each 
unique aspect in every 
story.

Heavily lean on the writers 
for direction to help present 
visually each element of 
story.

Collaborated with CD & 
writers to design format for 
clear understanding of 
complex definition

Sought the mentor of CD 
and writers. 

Heavily relied on CD for 
visual best practices in this 
piece.

Independently researched 
style influences. 
I mixed them with personal 
sensibility.

Color, look and feel were all 
discussed with CD. 
A first in line of illustrations 
that kept improving.

For this series, it’s 
important to be fluid. I try 
to let the images move me 
in an aesthetic direction.
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This project is the 
definition of “blue sky” In 
the end all parties were 
happy with the result.   
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The stories were there. It 
was up to us to truly make 
them come alive in an 
engaging way.
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International content; all of 
the people’s parents were 
born elsewhere. 
CNNespanol interest.

If I were to improve this 
piece, I’d change the format 
to supoort CMS. Frequent 
edit changes affected it.

Clean versatile inforgraphic. 
mobile optimized.

This was one of those 
pieces where localization 
was a no brainer. U.S. taxes 
is the subject matter.


