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Switiching analytics was 
helpful for the business 
understanding of pieces 
like these. 

We are enchancing our 
glabal reach and how we 
break the news. 
I’m excited to be a part of it. 

I’m no anchor 
baby
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We monitor visits on mobile 
and desktop to stay 
informed about reach and 
scalability. 

Frequently converse with 
Mooney or Brian Stelter to 
understand & present the 
best breaking news content 

This was highly invovled, 
new rollout for the American 
Opportunity brand; we met 
tirelessly to brainstorm

Relfective listening for info 
articles is an invaluable tool 
I use. 

Learned from past 
illustration galleries, Taking 
what worked and re 
skinning them anew.  

Consulted with tech on 
issues for infographic, one 
of my firsts. 

This was highly conceptual, 
so listening to approaches 
from all sides was the key 
to succes of this piece.

Timing largely depends on 
gathering content from real 
people. 

It can happen whenever, 
wherever. 
Ealry bird gets the worm.

Every so often, there comes a 
project with a learning curve. 
This is an example of one. We 
delivered in about 3 weeks.

I can attribute the ease of chart 
creation to our former CD. The 
chart redesign changed how we 
work, improving speed.

In total around a two or three 
day commitment including 
writer feedback

Longer scope. Completely 
realistic about the time 
commitment; in the end its a 
beautiful piece.

A two week commitment. 
Very well received by peers and 
money staff alike.  

Essentially we changed the 
way it’s formatted. The 
change is less intuitive, but 
better for analytics. 

CNNMoney is profound at 
getting it right the first time. 
We have to think on behalf 
of the audience here.

Creating the flow chart was 
a great design tool  for the 
audience.

This piece is literally made 
for the audience. I worked 
to further enhance visual  
content make it clear.

The illustrations engage and 
excite the viewer to dig into 
the article. 
Evergreen content.

Some of the concepts were 
highly whimsical. We did a 
great job of balancing fun 
and clarity

With the presidential 
debates touting 
immigration, this topic is a 
social media hot button.

CNNMoney regularly 
receives emails from Jeff 
Zucker complimenting us 
on breaking news coverage. 

Over 10K social media 
shares


